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hen stores and businesses in Bengalu-
ru and cities across the country re-
opened their doors after almost 80
days of the coronavirus lockdown, it
was the beginning of the road to nor-
malcy. Getting shoppers to spend
again has been the key to recovery.
Social distancing is now the norm and
stores are looking very different from
before the lockdown as they will have
to observe hygiene practices when
they go about their business. 

GETTING BACK IN STEP
Just as people were getting used to
working from home, protocols were
released for the safest way for em-
ployers to reopen their offices. Com-
panies are expected to check employ-
ees for coronavirus symptoms when-
ever they come in, sit away from col-

leagues, wear masks and keep sani-
tising themselves and their bays.
Manufacturers, construction compa-
nies, retail stores and most business-
es have opened up as the city wit-
nessed a sense of normalcy that was
inconceivable even a few weeks ago.
Many retail stores, hit badly by the
lockdown, have readied to do busi-
ness starting with online and in-store
pickups. Construction companies are
adding safety features and stockpiling
masks and gloves with a view to en-
suring the safety of their employees.
Manufacturers, whose shop floors
were idle since the national lockdown
was announced in March, are now
rechecking their machines. The gov-
ernment and civic authorities are also
optimistic that the city will begin to
spring back to life. As public transport
is yet to be opened completely, peo-
ple are mostly depending their own
vehicles to commute. The civic au-

thorities are now seriously consider-
ing ways and means to restart public
transport as more and more people
are likely to go back to work. They are
working on protocols for large-scale
cleanings and wearing of masks. So-
cial distancing on public transport
poses a huge challenge to them. 

OUT THERE
After almost two months of being in
self-isolation at home, Aindita Ravi, a
software coding specialist, said when
she stepped out for a walk, she was
surprised to see streets full of cars
and two-wheelers. “Our company has
asked most of us to work from home
for a couple of months more. But I
can see many other companies have
started regular work with employees
going to office,” she says. Among the
revelations of the Covid-19 disruption
of 2020, is the surprising levels of
productivity and the capacity for
multitasking of some employees
working at home while overseeing
the education of children. Even as
many employees long sought the
flexibility to work from home, others
are keen to go back to office.
According to experts, we may have to
learn to live with corona for quite
some time, and redesign our lifestyle
accordingly, where new rules and
safety protocols will come into play.
“As a banker, I had to go to office
every day of the lockdown. We all
realise that the virus will be with us
for at least a while. So it is important
that each of us and families follow all
the protocols. That is the most
important way to keep the virus at
bay,” says Ravi Subramaniam, a top
official in a PSU bank.
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n the wake of the Coron-
avirus pandemic, the world
has realised that the only

way to avoid a frontal crash is
to follow the new normal that
requires distance and disci-
pline. While the notion of see-
ing a doctor via your computer
or cellphone is hardly new,
telemedicine has emerged as a
saviour in the present crises as
patients are opting for technol-
ogy to reduce social contact
and avoid infection. 

SHIELD OF SAFETY
Explaining the changing trend,
technology expert Chaitanya
Chinchlikar, says, “The conclu-
sion is clear; COVID-19 has
forced eHealth into the lives of
many and going forward, as
the lockdown eases, with pa-
tients still being wary of going
to a clinic, and doctors wary of
seeing patients, a lot of hospi-
tals, doctors and patients that
previously saw telemedicine/e-
health as an unnecessary serv-
ice, with some even calling it a

gimmick, are now embracing it
wholeheartedly.” According to
health experts, more than 60
per cent of patients say the
pandemic has increased their
willingness to try telehealth. 

THE NEW ORDER  
The health sector is witnessing
an overhaul of sorts as tele-
consultations, online consulta-
tions and e-prescriptions are
fast turning into the normal
way of safely treating patients
and containing the spread of
the infection at hospitals, clin-
ics and medical offices. Thanks

to technology citizens have ac-
cess to the best medical servic-
es at a click of a mouse. 

According to a report by
research firm RedSeer
Consulting, the Indian e-
health sector is expected to
become a $16 billion
opportunity by FY 2025,
growing from $1.2 billion, at a
compound annual growth
rate of 68 per cent touching
57 million households -
driven by positive reception
from both consumers and
providers along with

supportive government
regulations and investments.  

A TELE SURGE
Many online healthcare
platforms now have the
opportunity to gain substantial
business and expand their
foothold. App-based health
platform MFine shared that
the volume of users on its
platform grew 5-6x since
March 1 and during the period
the company scaled up to 500
hospitals and 2500 doctors,
across 30+ specialities, that
now use the MFine platform
for online delivery of care.
“Users can choose to consult

with their preferred doctors
via chat, audio or video

to get prescriptions
and/or routine
care,” informs
Prasad Kompalli,

MFine, CEO and
Co-founder. 
Like MFine, many

other healthcare startups
are seeing an unprece-

dented surge in demand in
daily doctor consultations Un-

like the past, people are in-
creasingly willing to pay for
digital health services and
queries regarding fever, cough,
cold, sore throat and body
ache have increased by 200
per cent.  

Online e-health platform
Medlife has enabled telecon-
sultation for a dozen different
specialties and has seen good
traction, with close to 2000 -
2500 consultations every
week. “Apart from our app, we
are also active on a collabora-
tion between start-ups and the
government, through a nation-
al helpline created specifically
for COVID-19,” informs Meera
Iyer, CMO, Medlife.

THE CURRENT PANDEMIC HAS ENABLED THE COMING OF AGE
OF INDIAN E-HEALTH PLATFORMS WHOSE GROWTH WILL BE
DRIVEN BY EVOLUTION, INNOVATION AND MODIFICATION

BUSINESSES ARE MOVING TOWARDS NORMALCY SINCE 
THE COUNTRY SLOWLY STARTED EXITING THE LOCKDOWN
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